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Country-level Variables

Business Environment /
Human capital Available External Resource
GNP/pp

Business Obstacles
Breibe

Firm-level Variables

Internal R&D & Training

N

External R&D
Licence-in
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Innovation Pattern
NPD activity - Product Innovation

Development / Service Innovation
Legal Protection / Marketing Innovation

External Knowledge
Information Source

Internal Communication . Control_
Internet Usage Size of a Firm
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African Firms?

Legal Application &
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ROUNTTET

Bangla DRC Ghana India Kenya Malawi NamibiNepal Nigerie Pakiste Sudan Tanzar Ugand Zambia

HEE 2013 2013 2013 2014 2013 2014 2014 2013 2014 2013 2014 2013 2013 2011

N 990 385 549 3492 549 250 379 471 905 696 412 543 449 540

EEEH 41 41 72 131 88 51 136 47 124 288 112 47 52 92

sy B1.0% 86.0% B6.7% B2:9% 85% BZ.79% BD.4% 88.0% B3.3% B.3% BB.1% W5119%
. SCYN:S 2006 2009 2007 2005 2005 2007 2008 2008 2006 2004 2004 2008 2009 2006
<=7« > 5B B6.b% lW8.9% B888% [0.1% [B9.51% B4.2% B8.3%

S il 4 0% o BL6.5% 4% ) 0 124.7% HI0.4% B6.3% £19.8% ElI1.1% o ll4.7% B 1D.2%
EHEES B40b% Baby i6.5% B6.4% B5.1% B9.7% B4l7% H0.4% lé.3% H9.8% Hl1.1% B215% i4.7% B1b.2%

- ANEREEE B7.1% W0.6% E4.0% B9.8% E5.9% l6.0% E13.6% E13.9% E6.4% IBE7.2% H3.5% IE7.2% BIE8 9%

1 I=E4§= ) 9% L0O% %) ) 4% %) 0% %) 0% 0 2313% 0%

hEA=Ele= B5.3 9. 9% B7.0% BiE.0% [B6.3% B5.2bs B1l.4% B3]1% lB.6% B2l4% F9.0% B58% B3]3% B24.0%
JATCIVARTY O FE 0.1 2.4%F 6.4% 1 3.3% 0 ol 2.1% F 6.2% | 2.4% F b.6% YL [(5%F | 5. 1%

SA4EY A F4.0% E6.1% [l 2.49% E6.4% [] 3.3% [10.0% i8.6% [| 2.1% E6.2% || 2.4% Fb.6% [16.0% E7.5% E| 5.1%

B 1t 85.0% 3.4 B85.4% 86.3% B1.1% B1.1% B5.5% B7.8% [80.2% [6.4% B1.7% B4 5% [89.99 B61.6%

oo SRIT B5.8% H0.5% B0.8% B80.7% [86.0% B8.5% B3 % Bi7.5% H0.5% H1.4% B8.9% H4.4% B4.3% | 4.4%
I 00%| 2.4%| 1.3%EH8.9%| 1.9%H8.1% i05% 05%l 46%| 1.6% BEO0%E57%064%| 0.9%
BughonxE  [15.3%[3.9%| 1.1% BE3% F15.9% W8k Ei7.0% | 1.5% E5.7% | 2.4% He.3% B8B% Ei7.4% [l 2.5%

RS e EE B1.29% H4.0% [ 2.6% Bol3% W5.7% 7% | 2.6% W8.7bs BO.L% B7.8% W8.3% E6.7% 10 4%
EEHE Ho2a% ] 2.4% [ 2.6% Fha% i49% | 1.5% 0.7 F5%.6% F8lo% Fesx B 81%

B 83294 B8 1% 28.3% 885.2% B2.79 B4.19% B7.0% H17.2% B6.19% B2.9% B3l6% Hl6.5% B8.1%

ZOt X 25% B2 3% B6.1% B0.5% BT.5% B8l7% B8ls% H3.8% B7l5% I 9.1% BT.0% B8.9% B8l4% B8.4%

H—E'2 B6.0% B1.4% 08.3% B2 7% B4.8% B7.0% Hi3.6% B6.5% [ 5.6% B1.6% i8.4% B7low IB3.0%

A /R—v 3 HiR—k B6.5% 20.6% i6.0% B8.7% B615% B0.7% B8.7% H4.6% B610% I 8.6% H9.3% H8.1% B613% I50.2%
Y, e Bd.8% B2.7% 25.3% M6.5% 26.1 % B6.6% 82.0% H9.0% B9.3% HP.7% B2l2% BT .4% Fil6.8%

JOy g — fi4.7% B9.7% B83% B3l6% B1.8% B4.0% B2 5% Bd.5% B4.4% i9.4% i3.0% B1.0% B2715%

JSVR Bii8.0% B 0.0% H2.8% BZ.5% 0l5.9% B8.7% B84:5% K17.1% B9.0% B8.0% Hl6.7% Il 9.6% B8 7% E22.9%

oo /% Fl6.1% 0 193.3% H D.6% % ol 120.9% o0 124. 1% 21 .0% Fl 1.2% o b 34.8%

5@ 29.7% lil6.19% B1l6% [58.3% lb.6% 52.0% [65.9% [20.9% B5.17% [4.1% [211.0% [i 1.2% B510% 84.8%
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B> I ET—IL. A/ RN— g DOREFHEIC K>
TV XY (kmeans)o57 T X4 %= A,

Product,
Cluster name process, and :;’i‘;;tnznd g;(:vciecses and " process i:;s:s ative
marketing
# of Firms 1915 1579 1602 1345 4169
| Product l 77.5% l 57.1% l 47 2% I 50.6% | 29.1%
. Process . 98.3% 18.1% I 75.3% I 100.0% 0.0%
‘Service B 94.2% [ 10.6% I 100.0% 0.0% 0.0%
'Package B 76.7% I 85.3% [ 8.1% 17.9% || 8.0%
‘Brand i 57.1% B 81.6% [/ 9.6% || 9.9% | 4.5%

Product appearancl 83.6% |  82.0%| 88% | 265%| 9.6%
B/ RX—2 g3V DOIEBIERIENZ W=HERN .
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Product,

Region Country process, and i:&:f:nznd :;?vﬁ:s e P rooes§ .Less . % N sGol?\PLGpSe;
r’narketl‘ng innovative innovative innovative SEGVEve 2013
innovative

Afica  Sudan 1 8.3 | 10.0 | | 12.1 | 660 631 1000 412 5488

Afica  Uganda L] o8l |  192F | 174F ] 156l | 381 1000 449 2997

Asia  Bangladesh T Y4 98l | 19208 | 346l | 177 1000 990 1956

Asia  Pakistan [ 3ol | 227] 13| 2.2 1000 696 1851

Afica  Kenya 1 9.1/ 780 133 7700 8211 1000 549 1814

Africa  Malawi L 2320 | 228 7.2 gol | 388 1000 250 1452

Africa  Zambia | 220l g1l | 203[ ] 1430 | 263 1000 540 1272

Africa  Namibia L 2300 | 330/ 8.2/l 66 | 203 1000 379 1229

Africa  Dem. Rep. Congo || 6.5 49l  148F] 148l s5do 1000 385 902

Asia India I | 2860 | 200F ] 189[] 1240 ] 200 1000 3,492 902

Afica  Tanzania [ 3.9/ 6.10 138 | 14.4 10 100.0 543 689

Asia Nepal | 280 | 140/ 8.5 6.4 _ 100.0 471 662

Afica  Ghana 1 10.4 | 10.0 [ 730 1200 603 1000 549 421

Africa  Nigeria F o o215]] 6.2 | 136/ 670 519 1000 905 333

Total T 180[ ] 149 E 15.1 1270 | 39.3 100.0 10,610 —
B—AHTcObGCDPOZWIBICIERTH S
S (o]
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