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Active Consumer Model: Consumer as Creator and Communicator

Y utaka Hamaoka
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Creation or development by consumer is eliminated from definition of consumer behavior and never been
focused by consumer behavior and marketing scholars. However, creation by consumers, for example,
Linux, is getting significant in marketplace. In this study, new concept "active consumer” is proposed. Itis
defined as consumers who do creative consumption(fined new way of use, modify established products, or
create new products) and communicate with others. Behavior process model of active consumer and factors
that will influence this process are aso proposed. Through pilot survey to 277 undergraduate students, the
following facts are confirmed. 38% of respondent have experience of creative consumption. 18% of their
products diffused into friends or family. Self-betrayal, social capital, market mavenness are positively

related to both creative consumption and diffusion of created products/ideas.
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