必要なパッケージのインストール：
install.packages(c("lavaan","semTools","semPlot"))

ユーザー側の消費者特性についての分析の前に：
data<-read.csv("/Users/ozakokenzo/Downloads/semkekka英語版.csv")
factional(X,factors=6,rotation="promax")

Model1のSEM分析：
model1 <- "
ENJOIMENT=~ Enjoyment3 + Enjoyment2 +Enjoyment1
FINANCIAL_REWARD =~ Financial_reward3 + Financial_reward2 
SELF_EFFICACY =~ Self.efficacy3+Self.efficacy2+Self.efficacy1
ASSERTIVENESS=~Assertiveness3+Assertiveness2
JOIN=~want_to_Join3+want_to_Join2+want_to_Join1
BUY=~want_to_Buy3+want_to_Buy2+want_to_Buy1
 JOIN~ENJOIMENT+FINANCIAL_REWARD+SELF_EFFICACY+ASSERTIVENESS
BUY~ENJOIMENT+FINANCIAL_REWARD+SELF_EFFICACY+ASSERTIVENESS
  "
fit.sem <- lavaan(model1, data = data, auto.var = TRUE, auto.fix.first = TRUE, auto.cov.lv.x = TRUE)
semPaths(object=fit.sem, whatLabels="stand")

Model2のSEM分析：
model1 <- "
ENJOIMENT=~ Enjoyment3 + Enjoyment2 +Enjoyment1
FINANCIAL_REWARD =~ Financial_reward3 + Financial_reward2 
SELF_EFFICACY =~ Self.efficacy3+Self.efficacy2+Self.efficacy1
ASSERTIVENESS=~Assertiveness3+Assertiveness2
JOINBUY=~want_to_Join3+want_to_Join2+want_to_Join1+want_to_Buy3+want_to_Buy2+want_to_Buy1
 JOINBUY~ENJOIMENT+FINANCIAL_REWARD+SELF_EFFICACY+ASSERTIVENESS
  "
fit.sem <- lavaan(model1, data = data, auto.var = TRUE, auto.fix.first = TRUE, auto.cov.lv.x = TRUE)
semPaths(object=fit.sem, whatLabels="stand")

Model3のSEM分析：
model1 <- "
ENJOIMENT=~ Enjoyment3 + Enjoyment2 +Enjoyment1
FINANCIAL_REWARD =~ Financial_reward3 + Financial_reward2 
SELF_EFFICACY =~ Self.efficacy3+Self.efficacy2+Self.efficacy1
ASSERTIVENESS=~Assertiveness3+Assertiveness2
JOIN=~want_to_Join3+want_to_Join2+want_to_Join1
BUY=~want_to_Buy3+want_to_Buy2+want_to_Buy1
 JOIN~ENJOIMENT+FINANCIAL_REWARD+SELF_EFFICACY+ASSERTIVENESS
BUY~JOIN
  "
fit.sem <- lavaan(model1, data = data, auto.var = TRUE, auto.fix.first = TRUE, auto.cov.lv.x = TRUE)
semPaths(object=fit.sem, whatLabels="stand")

SNS特性についてのコンジョイント分析：
library(conjoint)
 csv<-read.csv("/Users/ozakokenzo/Downloads/アンケート結果1.csv",header=TRUE);
csv_all<-csv[,-c(1:2)]; 
L9<-read.csv("/Users/ozakokenzo/Downloads/直交表1.csv",header=TRUE);
 L9<-L9[,-1]; 
attr<-read.csv("/Users/ozakokenzo/Downloads/水準表1.csv",header=TRUE);
Conjoint(csv_all,L9,attr);title(main="Importance of Factors(all data)");

企業側の消費者特性についてのコンジョイント分析：
library(conjoint)
csv<-read.csv("/Users/ozakokenzo/Downloads/アンケート結果2.csv",header=TRUE);
csv_all<-csv[,-c(1:2)]; 
L4<-read.csv("/Users/ozakokenzo/Downloads/直交表2.csv",header=TRUE);
 L4<-L4[,-1]; 
attr<-read.csv("/Users/ozakokenzo/Downloads/水準表2.csv",header=TRUE);
Conjoint(csv_all,L4,attr);title(main="Importance of Factors(all data)");

