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Summary

Japan's manufacturing industry losing market share because of global competition
with emerging countries. To solve this problem, | propose that open innovation
strategy: a strategy that adopt and incorporate external technology, IBM and Intel
in United States successfully adopted. Especially, | propose to open innovation
that incorporate consumers leads to innovation. To build good relationship with
consumers, | focused into “consumer participatory product development web site”.
I set hypotheses on determiners of usage intention of consumer participatory
product development site, they are classified into 1) characteristics of consumer
participation web site, 2) consumer characteristics. Through questionnaire survey,
"economic benefits by creating”, "freedom of creative expression”, "short lead

time," "clarity of product development process ", "consumer’s voting system to
decision-making of merchandising idea" "ability of expression” have positive
correlation for usage intention of consumer participatory product development

site.
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Best Global Brands 2008

2007

Rank

Brand

Country of
Origin

2008 Brand
Value {$m)

Change in
Brand Value

1 1 us Beverages 66,667 2%
2 3 LS Camputer Services 59,031 %
3 p) Microsoft: s Computer Saftware 55,007 1%
4 4 '@ LIS Diversified 531086 3%
5 5 NRNOKLA Finland Consumer Electronics . 35942 %
& [ @ Japan Automative 34,050 6%
TOVOTA
7 7 (.i_'ltf.l. s Computer Hardware | 31,261 1%
8 8 In us Restaurants 31,049 6%
9 9 m*tp us Media | 29251 0%
10 20 GDOSIE' us Internet Services 25,500 43%
2008 09 19
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(B=-.039, p=.337)
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1% (8=.213, p<.01)
1% (8=.301,p<.01)
(B=-.021, p=.600)
5% (8=.084,p<.05)
1% (8=.153,p<.01)
1% (8=.202,p<.01)
B t VIF
( 2.452 .261 9.398 .000
Hal: -.177 .184 -.039 -.962 .337 1.000 1.000
Ha2: .976 .184 .213 5.290 Fxx 1.000 1.000
Ha3: 1.379 .184 .301 7.476 Fxx 1.000 1.000
Ha4: -.097 .184 -.021 -.525 .600 1.000 1.000
Ha5: .387 .184 .084 2.099 .036** 1.000 1.000
Ha6: .702 .184 .153 3.804 Fxx 1.000 1.000
Ha7: .927 .184 .202 5.028 Fxx 1.000 1.000
62
.209 .198
*** 1% ** 50 *10%
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1 2
Q5. .537 2111
Q5. .758 -.031
Q5. .938 -.344
Q5. .460 .230
Q5. .097 -.118
Q5. .130 .761
Q5. .348 .585
Q5. -.055 .877
Q5. -.114 .380
2.831 1.333
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(B=.088, p=.478)

CMIN CMIN/DF | GFI AGFI CFl RMSEA
110.848 32 3.464 0.8 0.656 0.707 0.201
Web - <——- 0.61] 1.48| 0.46| 3.191| ***
Web - e 0.088] 0.15] 0.21] 0.709| 0.478
Q5.1 <——- 0.502 1
Q5.2 <——- 0.869| 1.42| 0.38] 3.75| ***
Q5.3 <——- 0.673| 1.25| 0.36] 3.464| ***
Q54 <——- 0.59( 1.29] 04| 3.227| ***
Web
Q e 1.004 1
Web
Q e 0.898| 0.87| 0.09] 9.662| ***
Q5.6 <——- 0.851 1
Q5.9 <——- 0.311] 0.29] 0.13] 2.302(0.02**
Q5.7 <——- 0.691| 0.89| 0.16] 5.556| ***
Q5.8 <——- 0.849] 1.1] 0.17] 6551 ***
*** 1% ** 5% *10%
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