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Abstract
Recently, Japan is going to become the sightseeing nation. Firstly, the government established
sightseeing agency in 2008 and has begun to act in earnest. And there are many communities that
attract foreign tourists to Japan actively and pursue of the quality of Japan. And "The sustainable
tourism" connected with environment attracts attention. It is impossible to separate tourism and
environment. In this paper, | surveyed on tourism and sustainable tourism for the students. As a
result, the source of travel information has been found that paper is more reliable than the Internet..

Also, despite high awareness of the environment, the actual behavior of the results is less.
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