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Influences of Advertise Music toward Consumers’ purchasing
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Abstract

Nowadyas, in Japan, it is difficult to make differences between product’s spec or function. And each
company is deliberating about, if what factors are given, does the consumers purchase the products. In
this paper, focus is on what kind of advertisement music does the consumer’s refer to when buying a
product, and also, what consumer characterisitc get effect by advertisement music. As a result, it was
clarified that original song, original music, and image song are providing influences toward consumers
attitude. As for the characteristics of the consumer, sensitve toward the fashion and variety seeking
type purchasing are easily to get effect by advertisement music.
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