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[Abstract]

“Slightly-Otaku”, a light user of Japanese Anime, Manga, and computer games, is increasing because of
penalization of Japanese Otaku culture. Ishizuka et al. (2007) identified characteristics of
“Slightly-Otaku-Consumer” by investigating purchase behavior on purposes to find effective marketing for them.
This paper picked up characteristic of consumers who influence on the diffusion, and characteristic of Otaku from
existing study to reexamine 2 themes which were left by Ishizuka et al. (2007). The themes were “Theoretical
reexamination about definition of New consumer= Slightly-Otaku” and “Role of New consumer= Slightly-Otaku in
the Diffusion”. This paper redefined “Slightly-Otaku” as “Highly sociable consumers who have relatively medium
amount of knowledge and intention for Otaku contents, and who spread information they gathered to plural groups
they belong to and try to sympathize with their friends about the information or merchandises.” Additionally, this
paper indicated that “Slightly-Otaku” can be distinguished from other consumers by keyword “Otaku”, and they are

expected to be origin of “viral effect” because they commonly originate information to plural groups they belong to.

[Keywords]
Otaku, Slightly-Otaku, Diffusion, Information Seeking, Purchase Behavior, Information Originating, Active
Consumer, Opinion Leader, Market Maven, Word-of-mouth, Viral Effect
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