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Abstract
Consumer’s interests toward living a healthy life have strengthened these days
since the society have evolved into a highly aging phase. Medicaments and just plain
“food” are not the only products that keep health-oriented consumer’s interest satisfying,
now there are the functional foods to keep consumers busy. The market of the functional
foods has expanded, but the young consumers especially ones who are still students are
not the target for this market yet.

In this paper, focus is on the concrete material that is needed in the functional food (

In this case, the functional “drink” to be exact), and what kind of medium does the
young consumer’s refer to when seeking for information.

As a result, consumers tend to prefer the “health opinion leader’s” information rather
than from their family members or peers. As for the characteristics of the functional
product, consumer’s search for products that are 1)low in price, 2)provide large
concentration of nutrition, 3 but without bitterness, 4)and with approval of the

particular preservative from the country.
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