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Abstract

It is said that considering experience value and service marketing is important, because we consume
goods and service seeking for exiting experience. The goods and service are generally called leisure. The
leisure includes consumption of theme parks, watching plays and so on. Then, in this paper, focused on
potential consumer’s creativity, elements of bringing out creativity are extracted with existing empirical
study. Furthermore, it is defined that the first world is the world realized 4P, the second world is that we
think enriched life style with experience value and service is important, and the third world is that we
show creativity. Confirmed that how they think marketing for plays and leisure, “co-creation” forming
the basis of irrational consumption, that is pleasure consumption in the third world is defined as concept
rising above experience value and service. Co-creation is the interaction between consumers and
companies in process that self-centered consumers challenge for the world of companies, discover,
structure, and create to seek for pleasure with their world. So, in this study, it is showed that, what a

true interaction between consumers and companies is “marketing for co-creation marketing”.
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