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Abstract

This paper is a study of factors in recognizing the necessity of insurance. The factors
studied include “risks felt in everyday life”, “perceived risks when taking out insurance”,
and “reference group”. Also studied are the influence of advertisements and
Word-of-Mouth. | set up a hypothesis based on this, and did the questionnaire survey,
and analyzed this. The following results were obtained as a result of this analysis. The
factors promoting recognizing the necessity of insurance are risks felt in everyday life
and reference group, disturbing is perceived risks take out insurance. And an
advertisement, emphasizing insurance merits is better than emphasizing risk. Positive
Word-of-Mouth is most effective and negative Word-of-Mouth is least effective.

Advertisements is better than Word-of-Mouth.

Key Words
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