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The marketing with the limited products

The effect of limited products for consumer appetite

Keio University
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Abstract

In these years, a great number of products limited in the number , the sales period or
the sales area are being released. It’s true the fact of “being limited-product” attracts
consumers and accelerates their appetite. But, what functions of limited-product does
work so? And do they also work in the same way independently of consumers’
involvement?

This study will approach these problems in scientific way.
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