共分散構造分析（参加意図）
X <- read.csv("sem_attend.csv", header=T)

install.packages(c("lavaan","semTools","semPlot"))

factanal(X,factors=6,rotation="promax")

K1.model.cfa <- '
f1 =~ attendsns1 + attendsns2 + attendsns3
f2 =~ kouryoku1 + kouryoku2
f3 =~ tanosisa1 + tanosisa2 +tanosisa3
f4 =~ houshu1 + houshu2 + houshu3
f5 =~ ryuko1 + ryuko2 + ryuko3
f6 =~ opinion1 + opinion2 + opinion3'

library(lavaan)

fit <-cfa(model=K1.model.cfa,data=X,estimator="ML")

summary(fit, fit.measures=TRUE,standardized=T,rsquare=T)

K1.model.sem<-'
f1 =~ attendsns1 + attendsns2 + attendsns3
f2 =~ kouryoku1 + kouryoku2
f3 =~ tanosisa1 + tanosisa2 +tanosisa3
f4 =~ houshu1 + houshu2 + houshu3
f5 =~ ryuko1 + ryuko2 + ryuko3
f6 =~ opinion1 + opinion2 + opinion3
f1~f2
f1~f3
f1~f4
f1~f5
f1~f6
f3~f2
f4~f2
f5~f4
f6~f5'

fit <-sem(model=K1.model.sem, data=X, estimator="ML")

summary(object=fit)

summary(fit, fit.measures=TRUE,standardized=T,rsquare=T)

共分散構造分析（購買意図）
X <- read.csv("sem_buysns.csv", header=T)

install.packages(c("lavaan","semTools","semPlot"))

factanal(X,factors=6,rotation="promax")

K1.model.cfa <- '
f1 =~ buysns1 + buysns2 + buysns3
f2 =~ kouryoku1 + kouryoku2 + kouryoku3
f3 =~ tanosisa1 + tanosisa2 +tanosisa3
f4 =~ houshu1 + houshu2 + houshu3
f5 =~ ryuko1 + ryuko2 + ryuko3
f6 =~ opinion1 + opinion2 + opinion3'

library(lavaan)

fit <-cfa(model=K1.model.cfa,data=X,estimator="ML")

summary(fit, fit.measures=TRUE,standardized=T,rsquare=T)

K1.model.sem<-'
f1 =~ buysns1 + buysns2 + buysns3
f2 =~ kouryoku1 + kouryoku2 + kouryoku3
f3 =~ tanosisa1 + tanosisa2 +tanosisa3
f4 =~ houshu1 + houshu2 + houshu3
f5 =~ ryuko1 + ryuko2 + ryuko3
f6 =~ opinion1 + opinion2 + opinion3
f1~f2
f1~f3
f1~f4
f1~f5
f1~f6
f3~f2
f4~f2
f5~f4
f6~f5'

fit <-sem(model=K1.model.sem, data=X, estimator="ML")

summary(object=fit)

summary(fit, fit.measures=TRUE,standardized=T,rsquare=T)

コンジョイント分析(企業特性-参加)

install.packages(“conjoint”)

library(conjoint)

experiment<-expand.grid(

有名度=c(“有名”,”無名”),

好感度=c(“好き”,”嫌い“)

頻度=c(“高い“,”低い”)

フォロワー数=c(“多い”,”少ない”)

design <- caFactorialDesign(data=experiment,type-"orthogonal")

design

code<-caEncodedDesign(design)

print(code)
print(cor(code))

X<-read.csv("C:\\Users\\kjs-r\\OneDrive\\ドキュメント\\sanka1.csv",header=T)

tprefm<-X

tprof<-caEncodedDesign(design)

tleven<-as.matrix(c("有名度","好感度","頻度","フォロワー数"))

Conjoint(tprefm,tprof,tleven)


キャンペーン特性-参加

install.packages(“conjoint”)

library(conjoint)

experiment<-expand.grid(

SNS=c(“Twitter”,”Instagram”),

報酬の種類=c(“food”,”money“)

price=c(“high“,”low”)

design <- caFactorialDesign(data=experiment,type-"orthogonal")

design

code<-caEncodedDesign(design)

print(code)
print(cor(code))

X<-read.csv("C:\\Users\\kjs-r\\OneDrive\\ドキュメント\\deb.csv",header=T)

tprefm<-X

tprof<-caEncodedDesign(design)

tleven<-as.matrix(c("SNS","報酬の種類","price"))

Conjoint(tprefm,tprof,tleven)


コンジョイント分析(企業特性-購買)

install.packages(“conjoint”)

library(conjoint)

experiment<-expand.grid(

有名度=c(“有名”,”無名”),

好感度=c(“好き”,”嫌い“)

頻度=c(“高い“,”低い”)

フォロワー数=c(“多い”,”少ない”)

design <- caFactorialDesign(data=experiment,type-"orthogonal")

design

code<-caEncodedDesign(design)

print(code)
print(cor(code))

X<-read.csv("C:\\Users\\kjs-r\\OneDrive\\ドキュメント\\Book3.csv",header=T)

tprefm<-X

tprof<-caEncodedDesign(design)

tleven<-as.matrix(c("有名度","好感度","頻度","フォロワー数"))

Conjoint(tprefm,tprof,tleven)


キャンペーン特性-参加

install.packages(“conjoint”)

library(conjoint)

experiment<-expand.grid(

SNS=c(“Twitter”,”Instagram”),

報酬の種類=c(“food”,”money“)

price=c(“high“,”low”)

design <- caFactorialDesign(data=experiment,type-"orthogonal")

design

code<-caEncodedDesign(design)

print(code)
print(cor(code))

X<-read.csv("C:\\Users\\kjs-r\\OneDrive\\ドキュメント\\dept.csv",header=T)

tprefm<-X

tprof<-caEncodedDesign(design)

tleven<-as.matrix(c("SNS","報酬の種類","price"))

Conjoint(tprefm,tprof,tleven)

