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Corporations that Innovate
Collaborating with Users

June, 2014

Chihiro Maekawa

-What kinds of products are consumers expecting? -To find and collect these needs
make producers possible to make an innovating goods. But sometimes innovation occurs
to users, and it is called “user innovation”. In this paper, I inquired and examined this
user innovation into the case of “niconico”, Japanese famous Video Hosting Service and

made the Marketing proposal.
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